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Impressive background and business model.. 
 

The Company is one of the leading companies in the Indian consumer electrical 
industry (comprising wires and cables and fast moving electrical goods (“FMEG”)), 
with an operating history of over 20 years in India. The Company is one of the 
leading companies in the Indian consumer electrical industry on account of the 
following:  
 

a) The Company is the fastest growing consumer electrical company 
among its peers in India, growing at a CAGR of 43.4% between Fiscal 
2021 and Fiscal 2023;  

 

b) The Company is the fifth largest player in the wires and cables market in 
India, representing approximately 5% market share by value as of 
March 31, 2023;   

 

c) The Company is the fifth largest player in branded wires and cables 
market in India, representing approximately 7% market share by value 
as of March 31, 2023 as compared to approximately 5% market share 
by value as of March 31, 2015;  

 

d) The Company had the highest revenue contribution from the business-
to-consumer (“B2C”) sales channel in wires and cables with 
approximately 74% of revenue coming from the B2C sales channel as of 
March 31, 2023;  

 

e) In calendar year 2022, the Company was  one of the leading exporter of 
wires and cables from India, in terms of value, representing 
approximately 9% market share of the exports market from India; 

 

f) The Company has one of the largest network of electricians, covering 
271,264 electricians across India, as of March 31, 2023 and further 
increased to 298,084 in the three months period ended June 30, 2023; 
 

g) In Fiscal 2023, its revenue contribution from FMEG segment is 
approximately 11%, which is highest among its peers. This has 
continued to remain the highest at 11% among its peers even in the 
three months ended June 30, 2023.  
 

h) The Company has one of the highest number of distributors servicing 
the extensive retail footprint in consumer electrical industry as on 
March 31, 2023 and have increased its retailer outlets by 3.5 times from 
30,570 in Fiscal 2021 to 106,626 in Fiscal 2023, pursuant to undertaking 
several initiatives; and  
 

i) Its products have 35 international product certifications, which is one of 
the highest in number among its peers in the Indian consumer electrical 
industry as of March 31, 2023.  

 

The Company’s wires and cables segment has been in operation since Fiscal 1999 
and includes a wide range of products such as house wires, industrial wires, 
power cables and special cables. It was the first company in India to introduce 
low smoke zero halogen (“LS0H”) insulation technology in its wires and cables 
products, and to introduce unilay core technology (heat resistant and flame 
retardant) products. (Source: Technopak Report).  
 

The Company has actively diversified and expanded its product portfolio in 
adjacent areas such as FMEG, both organically and inorganically. In Fiscal 2020, it 
amalgamated the business from one of its group companies, Ram Ratna 
Electricals Limited (“RREL”). In Fiscal 2020, it also acquired the light emitting 
diode (“LED”) lights and related hardware business (“LED Lights Business”) of 
Arraystorm Lighting Private Limited (“Arraystorm”), along with its trademarks and 
design certificates, to expand its portfolio to cover office, industrial and 
warehouse spaces.  In May 2022, it acquired the corresponding home electrical 
business (“HEB”) of Luminous Power Technologies Private Limited (“Luminous”) 
and also obtained a limited and exclusive license to use the ‘Luminous Fans and 
Lights’ brand for fan and light products for an initial period of two years subject 
to extension of six months at a time for a maximum of four times and, that 
includes a right to use 61 registered trademarks, and a portfolio of lights and 
premium fans, to strengthen our FMEG portfolio.  

  

 
 

Type of Issue Fresh issue of equity shares aggregating upto                            
₹ 180 Crore  
(Approx. 17,39,130  Equity shares at the upper 
end of the price band) 
Offer for sale:  17,236,808 Equity shares 

Issue size ₹ 1,964 Crore at the upper end of the price band 
Issue date Sep. 13, 2023 – Sep. 15, 2023 
Listing date Sep. 26, 2023 
Price Band ₹983   -  ₹1035  (Face value: ₹5) 
Bid lot  14 equity  shares and in multiple thereof 
Issue structure QIB  - 50 %, NIB - 15%, Retail - 35% 
Employee reservation Rs. 10.8 Crore (Approx. 1,04,348 equity shares at 

the upper end of the price band)  
Employee discount ₹ 98 per share 
Post issue shares 11.28 Crore  equity shares at upper end of the 

price band 
Promoters  & Promoters 
group 
Public 

Pre IPO: 66.4 %|Post IPO: 62.8 % 
 
Pre IPO:  33.6 %  |Post IPO: 37.2 % 

Post issue market cap ₹ 11,675 Crore at the upper end of the price band 
BRLMS Axis Capital Limited, HSBC Securities and Capital 

Markets (India) Private Limited, Citigroup Global 
Markets Limited, JM Financial Limited 

Registrar to the issue Link Intime India Private Limited 
Financial Summary (Restated Consolidated) (₹ Crore) 

Particulars                    Q1FY24 FY23 FY22  FY21    

Revenue from 
operations 

1,597.31 5,599.20 4,385.94 2,723.94 

EBITDA 112.95 322.32 303.25 230.15 
EBITDA (%) 7.07 5.76 6.91 8.45 
Profit before tax 99.39 351.58 322.72 226.89 
Net profit for the 
period 

74.35 189.87 213.94 135.40 

PAT margin (%) 4.65 3.37 4.83 4.93 
Equity share cap. 47.85 47.85 23.92 23.92 
Networth 1,523.91 1,419.69 1,250.3 1,046.6 
Total borrowings 403.7 515.8 521.1 498.7 
Post IPO EPS (₹) 6.6 16.83 18.97 12.00 
P/E  (x)# 39* 61 55 86 
RoNW(%) 5.05^ 14.22 18.63 13.88 
RoCE (%) 5.95^ 15.57 17.41 13.59 

Source:  Red Herring Prospectus (RHP), # denotes P/E at the upper end of the price band,                 
* denotes Q1FY24 annualised EPS, ^ denotes not annualized, Return on Equity is calculated 
as (Profit for the period/year less preference dividend) divided by average equity, profit for the 
period/year is not annualized. 
Investment recommendation and rationale 
At the upper end of the price band of ₹1,035, the Company's IPO is valued 
at P/E of 39x at Q1FY24 annualised EPS and at a P/E of 61x at post IPO FY23 
EPS as compared to industry average P/E of  59x  of (Listed peers – Havells 
India Limited, Polycab India Limited, KEI Industries Limited, Finolex Cables 
Limited, V-Guard Industries Limited, Crompton Greaves Consumer Limited, 
Bajaj Electricals Limited). We recommend investors to "SUBSCRIBE the issue 
for listing gains" due to the following factors: a) Scaled B2C business in the 
large and growing wires and cables industry, b) Diverse suite of products 
driven by its focused research and development efforts with global 
certifications and accreditation, c) Extensive domestic and global 
distribution network, d) Well recognized consumer brands,                                         
e) Technologically advanced and integrated precision manufacturing 
facilities, f) Well-positioned for growth in FMEG segment and to benefit 
from the global shift from China-based manufacturing to China plus one 
strategy resulting in a share gain for Indian manufacturers in the global 
market, g) Experienced and committed professional management team,                  
h) brand recognition, strong network of electricians and good presence in 
B2C segment will augur well in long term, the Company’s topline has 
witnessed a CAGR of 43.4 percent over a period of FY21-23 and EBITDA 
CAGR of 18.3 percent in FY21-23, g) Company has raised ₹585.62 Crore from 
marquee anchor investors which instills confidence in the issue.  

IPO note: R R Cabel Limited - “SUBSCRIBE the issue for listing gains”                                                                       Sep. 13,  2023                                                                                                                                                                                                                                                         
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Objects of the issue  
 
Fresh Issue: Upto ₹ 180 Crore  
 
The Net Proceeds are proposed to be used by the Company in accordance with the details set forth below 
Objects  Amount ( ₹ Crore) 
Repayment or prepayment, in full or in part, of borrowings availed by the company from 
banks and financial institutions 

 136 

General Corporate purposes* - 

Source: Red Herring Prospectus (RHP), *To be finalised upon determination of the Offer Price and updated in the Prospectus prior to filing with the RoC. 
The amount to be utilized for general corporate purposes will not exceed 25% of the Gross Proceeds.  
 
Offer for sale - Upto 17,236,808 Equity Shares 
Name of the selling shareholders Type No. of Equity shares of Face 

Value ₹ 5 each Equity Shares  
offered in the Offer for sale 

Weighted Average Cost of 
Acquisition (In ₹) 

Mahendrakumar Rameshwarlal Kabra Promoter Selling Shareholder Up to 754,417 Equity Shares 5.42 
Hemant Mahendrakumar Kabra Promoter Group Selling 

Shareholder 
Up to 754,417 Equity Shares 7.05 

Sumeet Mahendrakumar Kabra Promoter Group Selling 
Shareholder 

Up to 754,417 Equity Shares 7.68 

Kabel Buildcon Solutions Private Limited Promoter Group Selling 
Shareholder 

Up to 707,200 Equity Shares 1.65 

Ram Ratna Wires Limited Other Selling Shareholder Up to 1,364,480 Equity Shares 1.62 
TPG Asia VII SF Pte. Ltd. Investor Selling Shareholder Up to 12,901,877 Equity Shares 270.08 
Source: Red Herring Prospectus (RHP) 
 
Competitive strengths 
 

1) Scaled B2C business in the large and growing wires and cables industry 
Wires and cables, primarily used for distribution and transmission of electrical power, are an important constituent, representing nearly 40% of the 
consumer electrical industry in India (comprising wires and cables and FMEG). (Source: Technopak Report) In Fiscal 2023, the total domestic market for 
wires and cables industry was estimated at ₹748.00 billion and is expected to grow at a CAGR of 13% until Fiscal 2027 to reach a market value of ₹1,200.00 
billion. (Source: Technopak Report.) As per Technopak, the trends shaping the wires and cables industry are, among other things, the shift towards 
branded play driven by rising awareness among consumers towards safety and quality, introduction of the goods and services tax (“GST”) regime, 
technological innovations by branded players and above the line focused brand building by branded players. The key growth drivers for the wires and 
cables industry in India include rural electrification, increase in per capita consumption of electricity in India, expansion in the residential and commercial 
real estate sector, transition towards clean and green energy, global shift from ‘China-based manufacturing’ to China plus one strategy and several 
government initiatives supporting infrastructure and housing such as ‘Housing for All’ scheme (Pradhan Mantri Awas Yojana). (Source: Technopak Report)  
 
The emergence of new age sectors such as the construction of Multimodal Logistics Parks (“MMLPs”) as a part of the Gati Shakti National Master Plan, 
local data centers and airports is expected to drive the increase in demand of wires and cables such as flexible cables, control and instrumentation cables 
etc. and FMEG products in India. (Source: Technopak Report) According to Technopak, the data center industry in India was valued at US$4.4 billion in 
2021 and is projected to reach US$10.1 billion by 2027, growing at a CAGR of approximately 15% between 2022 and 2027, while the domestic electric 
vehicle market is estimated to see a 47% CAGR between 2022 and 2030.  The Company believes that it is well-positioned to capture a significant share of 
this growth due to its existing market share, its brand recognition, diversified product portfolio, ability to innovate, its scale of operations, its sizeable and 
certified manufacturing facilities and infrastructure, quality and safety of its products and the reach of its distribution network.  
 
Diverse suite of products driven by our focused research and development efforts with global certifications and accreditations 
The Company manufactures and sell a diverse portfolio of products across categories, giving it an opportunity to cross sell its products. The Company’s 
products in the wires and cables segment include ‘Firex LS0H’, ‘Superex’, ‘Unilay’, medium and high voltage power cables and control cables. The Company 
also manufactures a range of special application cables that can be customized as per customer specifications. For instance, in Fiscal 2021, the Company 
began supplying ready-to-use cable harnesses to a large Swiss textile machinery manufacturer in India and providing this manufacturer an alternative 
product manufactured in India and substituting its import of such products. In addition, its products in the FMEG segment are fans such as Jaipur Mahal 
fans, Audie fans and Droot fans, LED lights such as bulbs, battens, panels and street lights of different watts, as well as appliances such as Ardent and Calid. 
The Company been investing in global trends and have built capabilities to cater to the growing demand for products such as cables used by telecom 
operators which rollout 5G capabilities, electric vehicle (“EV”) charging cables, smart fans and designer lights. 
 
Since its incorporation as a B2C manufacturer of wires and cables, the Company has diversified into the FMEG segment and are transforming itself to a 
diversified consumer electrical company. According to Technopak, the Company’s FMEG products cover approximately 77% of the FMEG industry by value 
in India as on March 31, 2023. In particular, the success of its diverse portfolio of products has been driven by its focused research and development 
efforts, as well as the global certifications and accreditations awarded to them. As a result of its focus on quality in manufacturing, certain products 
manufactured at its Waghodia Facility have over 30 global accreditations and registrations, including from BASEC, UL, CSA, VDE, Intertek, TUV Rheinland 
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and BIS. (Source: Technopak Report) As on June 30, 2023, the Company has a dedicated team of 60 employees focused on research and development, of 
which 22 employees exclusively work on research and development involving FMEG products.  
 
During the three months ended June 30, 2023, the Company had launched 6 and 28 new products in the wires and cables and FMEG segments, 
respectively. Further, as of June 30, 2023, the Company has 15 and 55 products under development for wires and cables and FMEG segments, 
respectively, of which no products under wires and cables segment and 12 products under FMEG segment have been launched as of the date of the Red 
Herring Prospectus.  
 

Source: Red Herring Prospectus (RHP) 
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2) Extensive domestic and global distribution network 

The Company’s distribution footprint encompasses both domestic sales and export sales, as follows: 
 

Domestic: The Company has an extensive pan-India distribution presence and as on June 30, 2023, the Company has 3,450 distributors, 3,656 dealers and 
114,851 retailers. As part of its distribution strategy, the Company strives to provide its end-users a seamless experience through several touchpoints. 
Distributors purchase products from the Company and on-sell its products to end-users through retailers. Dealers purchase products from the Company 
and either, directly or through retailers, on-sell to end-users. The dealers, distributors and retailers, directly and indirectly, cover electricians. The 
Company has one of the largest network of electricians, covering 271,264 electricians across India, as of March 31, 2023. (Source: Technopak Report).  
Pursuant to several initiatives undertaken by the Company, it has increased its electrician network from 61,224 in Fiscal 2021 to 298,084 in the three 
months period ended June 30, 2023 and the number of its retailer outlets from 30,570 in Fiscal 2021 to 114,851 in the three months period ended June 
30, 2023. The Company has long-standing relationships with many distributors and believes this provides it with a competitive edge.  

 
As on June 30, 2023, the Company had 789 employees in its sales and marketing team, who manage and coordinate with distributors, dealers and 
retailers. The Company has also established an “Individual Bungalow team” in certain Metros and Tier I cities, to help identify new constructions of 
individual bungalows and contact the end-users. According to Technopak, Metro cities are Delhi National Capital Region and Mumbai, and Tier I cities are 
cities with a population between 1 million and 5 million. This enables it to be involved at all stages of the construction, i.e. from the construction phase 
when wires are installed until the final stage when switches and fans are purchased. The Company’s acquisition of the HEB of ‘Luminous Fans and Lights’ 
HEB in May 2022 also gave it a presence on recognized e-commerce platforms. 
 
To strengthen its distribution network, the Company has undertaken several initiatives. The Company has launched an initiative ‘Project KaRRma’ in Fiscal 
2020 in two phases to achieve a higher market share in housing wires by expanding retail outlets, electricians, sales force and product portfolio. The 
Company intends to double the market share and retail outreach in domestic house wires, by increasing its micro and nano market reach. The Company 
has carried out initiatives such as making connections with retail outlets through routine visits, launch of loyalty management programs for electricians as 
well as long term loyalty management programs for retailers. The Company also launched another five-year long initiative ‘Project Lakshya’ in Fiscal 2020, 
comprising two phases beginning with an object to organically and inorganically grow its fans and lights product portfolio, and thereafter integrating the 
HEB of ‘Luminous Fans and Lights’ brand. The Company aims to integrate the Luminous HEB by enhancing synergies at the back and front end from 
manufacturing to sales, including by design integration and integration of functions, such as warehousing, logistics, procurement and sales integration. 
 
From Fiscal 2021 to Fiscal 2022, and from Fiscal 2022 to Fiscal 2023, the Company’s revenue from operations from FMEG segment grew by 34.84% and 
133.25%, respectively. Further, according to Technopak, electricians are key decision makers in the consumer electrical industry, and in respect of housing 
wires, form the major segment of customers in the value chain. The Company has implemented a partner loyalty program for retailers and electricians, 
including RR Connect’s mobile phone application and web portal, and rewards schemes, such as RR Dosti 3.0 and Udaan 3.0. The Company’s Kabel Star 
initiative further provides scholarships to the children of electricians who have registered on its RR Connect application. As on June 30, 2023, the Company 
has 21 warehouses across 17 states and union territories in India. The Company intends to consolidate its warehouses over time. The Company’s 
warehouses are strategically located to optimize its distribution by transport with the objective to achieve optimal balance between lead time to service 
and total distribution cost.  
 
In addition, the Company has a focused approach to expand its geographical market share in India by identifying micro and nano markets for a specific 
product. For instance, for its 90 meters housing wires, the Company has classified its geographical presence in India into ‘winner’, ‘growing’ and 
‘opportunity’ states. The Company classify ‘winner states’ as states where it has more than 9% market share by value, in Fiscal 2023 and three months 
ended June 30, 2023; ‘growing states’ as states where it has 5% to 8.9% market share by value, in Fiscal 2023 and three months ended June 30, 2023; and 
‘opportunity states’ as states where it has less than 5% market share by value, in Fiscal 2023 and three months ended June 30, 2023. Over time, the 
Company intends to classify its geographical presence in the same manner for all of its products. 
 
Exports: The Company has extended its business strategy to export markets and focus on recurring B2C exports. In calendar year 2022, the Company was 
one of the leading exporter of wires and cables from India, in terms of value, representing approximately 9% market share of the exports market from 
India. (Source: Technopak Report).  The Company exports its range of wires and cable products directly as well as through distributors across the world. 
The Company’s revenue from operations from outside India increased by a CAGR of 47.13% from ₹5 86.77 Crore in Fiscal 2021 to ₹1 ,270.19 Crore in Fiscal 
2023 and from ₹3 43.63 Crore in three months ended June 30, 2022 to ₹4 30.37 Crore in three months ended June 30, 2023. During Fiscals 2021 to 2023 
and three months ended June 30, 2023, the Company sold its products to 63 countries in North America, APAC, Europe and Middle East. In particular, the 
Company has increased its exports to well-regulated markets such as the United States. The Company increased its exports to the United States from 
5.16% of its export revenue in Fiscal 2021 to 11.59% of its export revenue in three months ended June 30, 2023. For the three months period ended June 
30, 2023, 99% of its export revenue was derived from distributors, and 1% was derived from OEMs. The Company believes its focus on quality and large 
range of global certifications enables it to have a wide global presence.  
 
The Company sells the majority of its products under its brand ‘RR Kabel’ and manufacture under private labels for select customers and has long-standing 
relationships with 10 distributors in these markets who cover the majority of its exports. Revenue from outside India contributes 26.94% of its revenue 
from operations for the three months period ended June 30, 2023. The Company believes that it is well-positioned to benefit from the global shift from 
China-based manufacturing to China plus one strategy resulting in a share gain for Indian manufacturers in the global market. (Source: Technopak Report). 
 

3) Well recognized consumer brands 
The Company is the fastest growing consumer electrical company amongst its peers in India, growing at a CAGR of 43.4% between Fiscal 2021 and Fiscal 
2023. (Source: Technopak Report). The Company  believes that its focus on safety, quality and continuous innovation, together with its distribution 
network, connect with electricians and its digital and physical marketing efforts have enabled it to develop brand recognition in the consumer electrical 
industry. The Company has invested in implementing brand initiatives, such as Kabel Nukkad and Kabel Mela, to enhance its brand visibility over the last 
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few years. The Company’s brand also provides it the opportunity to cross-sell its FMEG products to its wires and cables customers. The Company’s 
marketing and sales efforts are spread across multiple touch points where customers discover its brands and product offerings, which create opportunities 
for cross-selling its products on the back of its brands’ focus on safety, quality and innovation. The Company has also mapped the distribution network of 
its wires and cables products, and identified and worked with distributors and retailers to carry its FMEG products. The Company believes its connections 
with electricians through incentive driven marketing provides it with a unique competitive advantage and ensures long-term stickiness. 

 
4) Technologically advanced and integrated precision manufacturing facilities 

The Company owns and operates five integrated manufacturing facilities –Waghodia Facility, Silvassa Facility, Roorkee Facility, Bengaluru Facility and 
Gagret Facility, each located in India. These facilities are accredited to Indian and international standards, capable of precision manufacturing of its range 
of products. The Company’s Waghodia Facility is one of the largest consumer electrical manufacturing facilities in India as of March 31, 2023, with an 
annual manufacturing capacity of 2.1 million CKM of wires and cables. (Source: Technopak Report). The Company’s Waghodia and Silvassa Facilities have 
the capability to manufacture a wide variety of wire and cable products including house wires, industrial wires, power cables and special cables. The 
Company’s manufacturing facilities gives the Company the ability to manufacture 100% of its requirements for wires and cables in-house. The percentage 
of overall rejection for its wires and cables is low at 0.12% in three months ended June 30, 2023. 
 
The acquisition of HEB of ‘Luminous Fans and Lights’ in May 2022 allowed it to expand into the premium FMEG segment through its access to 
manufacturing capabilities for premium FMEG products. For its FMEG segment, the Company manufactures switches at its Waghodia Facility. Further, the 
Company manufactures fans at its Gagret Facility and both fans and certain of its professional and trade lighting products at its Roorkee Facility at low 
production costs. The Company’s Gagret Facility has automated processes such as an automated varnish shop and usage of robotics in the assembly line. 
The Company’s manufacturing facilities gives it the ability to manufacture up to 37% of FMEG products (by value) in-house and given that they are 
premium products, manufacturing them in-house provides it with a competitive advantage as it can closely control quality and cost. The Company’s capital 
expenditure from Fiscal 2021 to three months ended June 30, 2023 was ₹345.43 Crore. The Company’s Bengaluru Facility is a des igner customizable lights 
factory combined with premium high finish design capabilities. The Company has the ability to manufacture lighting fixtures as per the plans and 
specifications of the end-user, including interior designers and architects. The Company’s Gagret Facility has a design and in-house testing facility for 
measuring air delivery of fans and its Roorkee Facility has in-house testing facilities for LED fixtures, which enables it to launch new and improved designs 
and functionality periodically. For three months ended June 30, 2023, the overall defect percent for (i) its products manufactured by OEMs is 1.3%; and (ii) 
its products manufactured at its Gagret, Bengaluru and Roorkee Facilities is 0.5%, 0.1% and 1.9%, respectively, of raw material consumed. 
 
The Company’s manufacturing facilities are subjected to rigorous quality control checks, accreditation requirements, and periodic inspections from various 
regulatory agencies that have issued it product and system certifications. The accreditation of its products is an essential requirement for its products to 
be marketed and exported to various highly regulated jurisdictions. The Company is able to obtain these accreditations due to its stringent quality checks 
and focus on safety. In addition, the Company’s manufacturing facilities have obtained several certifications for compliance with quality standards. 
Further, the Company has a key focus on quality and safety. The Company’s central quality and test laboratory for wires and cables at its Waghodia 
Facility, is accredited by NABL and as of June 30, 2023 is capable of performing 694 tests on its products.  
 
In addition, the Company has quality control departments at its remaining facilities for raw material testing, process monitoring, and type testing of 
products. Further, it has a dedicated quality control department for quality testing of switches at its Waghodia Facility. The Company has also devoted 
resources to develop, protect and defend its intellectual property.  
  
The Company’s manufacturing facilities and warehouses are strategically located to achieve shorter time to market, greater cost competitiveness (through 
close proximity to raw material suppliers) and responsiveness of our inventory positions to changes in portfolio market as a result of proximity, thereby 
allowing them to cater to domestic and international markets. The Company has also taken steps to ensure the risk of raw material is diversified with 
multiple suppliers and imports. In particular, the Company has a backward integrated its manufacturing process by producing several key raw materials, 
polyvinyl chloride (“PVC”) compound, LS0H compound, cross-linked polythene (“XLPE”) compound and solar cable compound in-house at its Waghodia 
and Silvassa Facilities. The Company believes that its integrated business model brings it advantages over its competitors such as: 
  
• ensuring quality control as PVC is important for insulation, and a key component for quality and fire safety for wires and cables;  
• reduction of raw material costs and logistics cost as its produce PVC compound, LS0H compound, XLPE compound and solar cable compound; and  
• reduction of reliance on external suppliers for PVC compound, LS0H compound, XLPE compound and solar cable compound, thereby helping to maintain 
a steady production of wires and cables.  
 
In addition, the Company intends to start manufacturing other raw materials such as thermoset e-beamable LS0H compound in Fiscal 2024. As of the date 
of the Red Herring Prospectus, the Company has conducted various procedures to develop such manufacturing capabilities, including fine-tuning the 
formulation design, checking the commercial viability and selecting and procuring the raw materials. 
 
Competition 
The Indian wires and cables industry is fragmented in nature. The Indian wires and cables industry has been gradually moving from a largely unbranded 
play towards branded play including regional and national players as a result of rising awareness among consumers towards safety and quality, the advent 
of the GST regime, increasing technological and product complexities, as well as growing marketing and branding activities by branded players. Some of 
the Company’s competitors may have greater resources than those available to the Company. The wires and cables and fast moving electrical good 
industries are highly competitive with the presence of many national and regional players (manufacturers, traders, suppliers and importers etc.), 
competing on the basis of factors such as products, price, customer service, post sales services, quality and delivery. (Source: Technopak Report) 
The Company operates in an increasingly competitive market. The Company faces competition from other manufacturers, traders, suppliers and importers 
of wires and cable, and consumer electrical products in relation to its offerings. Suppliers in the consumer electrical industry compete based on key 
attributes including products, price, customer service, post-sales service, quality and delivery.   (Source: Red Herring Prospectus) 
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Key risks 
 

1) Concentration risk: The Company derives most of its revenues from operations from the manufacture and supply of wires and cables segment. 
For Fiscals 2021, 2022 and 2023 and three months ended June 30, 2022 and June 30, 2023, revenue from operations from its wires and cables 
segment amounted to ₹ 2,520.25 Crore, ₹ 4,111.27 Crore, ₹ 4,958.5 Crore, ₹ 1,105.82 Crore and  ₹ 1,423.08 Crore which accounted for 92.52%, 
93.74%, 88.56%, 89.47% and 89.09% respectively of its total revenue from operations in such periods. 

 
2) Dependency on raw material: The Company’s operations are dependent upon the price and availability of the raw materials that it requires for 

the production of its wires and cables, FMEGs. The following table sets forth the details of its total cost of materials and its consumption of 
copper and aluminium for the periods indicated: 
 
Particulars For the 3 

months 
ended June 
2023 

For the 3 
months 
ended June 
2022 

2023 2022 2021 

Cost of Materials consumed as a 
Percentage of Total Expenses (%) 

79.02% 85.36% 81.24% 86.11% 84.71% 

Consumption of Copper and 
Aluminium as a Percentage of Cost 
of Materials Consumed (%) 

82.72% 82.80% 82.40% 84.05% 84.62% 

 
 

3) Competition risk:  The Company faces significant competition in its business from other manufacturers and suppliers of cables and wires and fast 
moving electrical good products. The wires and cables and fast moving electrical good industries are highly competitive with the presence of 
many national and regional players (manufacturers, traders, suppliers and importers etc.) competing on the basis of factors such as products, 
price, customer service, post sales services, quality and delivery.  Further, many of its competitors may have competitive advantages, including 
greater brand recognition and greater access to financial, research and development, marketing, distribution and other resources and larger 
product offerings than us. Additionally, certain of its competitors may specialize in manufacturing wires and cable, and consumer electrical 
products within particular product verticals and hence, may be able to dedicate significantly larger resources towards developing and 
manufacturing technologically superior equipment than it and their brands may gain greater visibility within those product verticals. The 
Company’s competitors may further, enter into business combinations or alliances that strengthen their competitive positions or prevent the 
Company from taking advantage by entering into such business combinations or alliances. Increasing competition may result in pricing pressures 
or decreasing profit margins or lost market share or failure to improve its market position, any of which could substantially harm its business and 
results of operations.  

 
4) Loss in Fast Moving Electric Good Business: For Fiscals 2021, 2022 an 2023 and three months ended June 30, 2022 and June 30, 2023, the fast 

moving electrical good segment loss before tax and interest amounted to ₹  (30.06) Crore, ₹ (29.84) Crore, ₹  (69.5) Crore,  ₹ (14.88) Crore and               
₹ (16.95) Crore respectively. The Company expects its fast moving electrical good business to continue to be operated at a loss and it may not be 
able to achieve and sustain profitability. 
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Disclosure under SEBI Research Analyst Regulations 2014:  
Sr.no. Particulars Yes/No 

1) Research Analyst or his/her relative's or Ajcon Global Services Limited financial interest in the subject 
company(ies):  

No 

2) Research Analyst or his/her relative or Ajcon Global Services Limited actual/beneficial ownership of 1% 
or more securities of the subject company (ies) at the end of the month immediately preceding the date 
of publication of the Research report 

No 

3) Research Analyst or his/her relative or Ajcon Global Services Limited has any other material conflict of 
interest at the time of publication of the Research Report 

No 

4) Research Analyst has served as an officer, director or employee of the subject company(ies) No 
5) Ajcon Global Services Limited has received any compensation from the subject company in the past 

twelve months 
No 

6) Ajcon Global Services Limited has received any compensation for investment banking, or merchant 
banking, or brokerage services from the subject company in the past twelve months 

No 

7) Ajcon Global Services Limited has received any compensation for products or services other than 
investment banking, or merchant banking, or brokerage services from the subject company in the past 
twelve months 

No 

8) Ajcon Global Services Limited has received any compensation or other benefits from the subject 
company or third party in connection with the research report  

No 

9) Ajcon Global Services Limited has managed or co-managed public offering of securities for the subject 
company in the past twelve months 

No 

10) Research Analyst or Ajcon Global Services Limited has been engaged in market making activity for the 
subject company(ies) 

No 

 
Disclaimer 
 
Investment in securities market are subject to market risks. Read all the related documents carefully before investing. 
Registration granted by SEBI and certification from NISM in no way guarantee performance of the intermediary or provide 
any assurance of returns to investors. 
 

Ajcon Global Services Limited is a SEBI registered Research Analyst entity bearing registration Number INH000001170 
under SEBI (Research Analysts) Regulations, 2014.  

Individuals employed as research analyst by Ajcon Global Services Limited or their associates are not allowed to deal or 
trade in securities that the research analyst recommends within thirty days before and within five days after the publication 
of a research report as prescribed under SEBI Research Analyst Regulations.  

Subject to the restrictions mentioned in above paragraph, We and our affliates, officers, directors, employees and their 
relative may: (a) from time to time, have long or short positions acting as a principal in, and buy or sell the securities or 
derivatives thereof, of Company mentioned herein or (b) be engaged in any other transaction involving such securities and 
earn brokerage.  

Ajcon Global Services Limited is a fully integrated stock broking, investment banking, merchant banking, corporate 
advisory, commodity and currency broking Company. It may therefore have commercial relationship for the above said 
services with the Company covered in this Report. Ajcon Global Services Limited research analysts responsible for the 
preparation of the research report may interact with trading desk personnel, sales personnel and other parties for 
gathering, applying and interpreting information.  
 
Ajcon Global Services Limited encourages independence in research report preparation and strives to minimize conflict in 
preparation of research report. Ajcon Global Services Limited or its analysts did not receive any compensation or other 
benefits from the companies mentioned in the report or third party in connection with preparation of the research report. 
Accordingly, neither Ajcon Global Services Limited nor Research Analysts have any material conflict of interest at the time of 
publication of this report.  

Ajcon Global Services Limited or its associates may have commercial transactions with the Company mentioned in the 
research report with respect to advisory services.  

The information and opinions in this report have been prepared by Ajcon Global Services Limited and are subject to change 
without any notice. The report and information contained herein is strictly confidential and meant solely for the selected 
recipient and may not be altered in any way, transmitted to, copied or distributed, in part or in whole, to any other person 
or to the media or reproduced in any form, without prior written consent of Ajcon Global Services Limited. While we would 
endeavour to update the information herein on a reasonable basis, Ajcon Global Services Limited is under no obligation to 
update or keep the information current. Also, there may be regulatory, compliance or other reasons that may prevent Ajcon 
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Global Services Limited from doing so. This report is based on information obtained from public sources and sources 
believed to be reliable, but no independent verification has been made nor is its accuracy or completeness guaranteed.  

This report and information herein is solely for informational purpose and shall not be used or considered as an offer 
document or solicitation of offer to buy or sell or subscribe for securities or other financial instruments. Though 
disseminated to all the customers simultaneously, not all customers may receive this report at the same time. Ajcon Global 
Services Limited will not treat recipients as customers by virtue of their receiving this report. Nothing in this report 
constitutes investment, legal, accounting and tax advice or a representation that any investment or strategy is suitable or 
appropriate to your specific circumstances. The securities discussed and opinions expressed in this report may not be 
suitable for all investors, who must make their own investment decisions, based on their own investment objectives, 
financial positions and needs of specific recipient. This may not be taken in substitution for the exercise of independent 
judgment by any recipient. The recipient should independently evaluate the investment risks. The value and return on 
investment may vary because of changes in interest rates, foreign exchange rates or any other reason. Ajcon Global 
Services Limited accepts no liabilities whatsoever for any loss or damage of any kind arising out of the use of this report. 
Past performance is not necessarily a guide to future performance. Investors are advised to see Risk Disclosure Document 
to understand the risks associated before investing in the securities markets. Actual results may differ materially from those 
set forth in projections. Forward-looking statements are not predictions and may be subject to change without notice. Ajcon 
Global Services Limited or its associates might have managed or co-managed public offering of securities for the subject 
company or might have been mandated by the subject company for any other assignment in the past twelve months. 

It is confirmed that Akash Jain – MBA (Financial Markets) or any other Research Analysts of this report has not received any 
compensation from the company mentioned in the report in the preceding twelve months. Compensation of our Research 
Analysts is not based on any specific merchant banking, investment banking or brokerage service transactions.  
 
Ajcon Global Services Limited or its subsidiaries collectively or Directors including their relatives, Research Analysts, do not 
own 1% or more of the equity securities of the Company mentioned in the report as of the last day of the month preceding 
the publication of the research report.  
 
Ajcon Global Services Limited may have issued other reports that are inconsistent with and reach different conclusion from 
the information presented in this report. Neither the Research Analysts nor Ajcon Global Services Limited have been 
engaged in market making activity for the companies mentioned in the report.  

We submit that no material disciplinary action has been taken on Ajcon Global Services Limited by any Regulatory Authority 
impacting Equity Research Analysis activities. 

Analyst Certification 

I, Akash Jain MBA (Financial Markets), research analyst, author and the names subscribed to this report, hereby certify that 
all of the views expressed in this research report accurately reflect our views about the subject issuer(s) or securities. I also 
certify that no part of compensation was, is, or will be directly or indirectly related to the specific recommendation(s) or 
view (s) in this report.  

For research related queries contact:   

Mr. Akash Jain – Vice President (Research) at research@ajcon.net, akash@ajcon.net 

CIN: L74140MH1986PLC041941 

SEBI registration Number:  INH000001170 as per SEBI (Research Analysts) Regulations, 2014. 

Website: www.ajcononline.com 

Registered and Corporate office 
 
408 - (4th Floor), Express Zone, “A” Wing, Cello – Sonal Realty, Near Oberoi Mall and Patel’s, Western Express Highway, 
Goregaon (East), Mumbai – 400063. Tel: 91-22-67160400, Fax: 022-28722062 
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